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Industry brief & Consumer Paradigm: E-Commerce in India 

Digital commerce is a huge industry internationally, with travel ticketing, online shopping, etc. 

making up hundreds of billions of dollars each. The growth is led by US and Europe, but that is 

steadily followed by the emerging economies (incl. Japan, China & S.Korea). 

In India, e-commerce is at a sunrise stage, which is clearly reflected by the recent mushrooming of 

new and serious players in the space. Indiatimes Shopping is one of the biggest and oldest brands, 

and has the credibility of the Times of India Group with it.  

The following points characterize online shopping in India: 

 Most internet users are new to shopping online, and prefer to transact with known websites 

 Most transactions online are driven by convenience, and through products that are not easy 

to find offline. These include many un-branded products, which are available at very 

competitive rates. 

 Electronic gadgets (mobiles, cameras, pen-drives, etc.), Books, Jewellery, Flowers & gifts, 

Apparel & accessories (watches, clothes, etc.), Health & fitness items, are high selling 

categories. 

 Various big and small brands are aware of the need to be present online, especially on large 

aggregator websites, and choose to create online stores with them 

 Over 70-80% of shoppers are male, with at least a bachelor’s degree. Most are in the age 

group of 18-35yrs, with maximum being in the 26-35yrs age range 

Trends in the industry 

 With the rise of new media, people have started comparing extensively before buying. 

Researching happens extensively on the internet, but deals are available on TV, Phone, E-

mail, etc. Social media and user generated content have emerged as very strong opinion 

influencers 

 Shoppers are very wary of the product quality, both due to their past shopping experiences, 

as well as the lack of touch-and-feel comfort in this medium. 

 There is a strong expectation for online offerings to be very price competitive and innovative 

About the Organization 

Times Internet Limited (TIL) is a Times of India Group company which has been in the internet space 

for over ten years. The organization has established brands like Indiatimes.com, 58888 (telecom), 

Indiatimes Mail, Indiatimes Shopping, and suite of other web-services like ZigWheels.com, 

iDiva.com, iTimes, HotKlix, etc. TIL also manages the official sites of the Times of India, Economic 

Times, Navbharat Times, and other publishing brands owned by the group. 

Challenge I: Online Retail 

Redesign the Indiatimes shopping website based on the following inputs with the goal of 

maintaining its leadership position in the online retail category and offering unmatched user 

experience. 
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Indiatimes Shopping was a pioneer in the online shopping space in India. Having started operations 7 

years back, Indiatimes Shopping has actually played a key role in the development of the E-

commerce eco-system here. 

Problem Statement:  

Redesign the Indiatimes shopping website based on the following inputs with the goal of 

maintaining its leadership position in the online retail category and offering unmatched user 

experience. 

Audience: User Personas 

Persona 1: Young professional, now working in a metro 

Name: Vikrant Suri 

Age: 25 years 

Vikrant is a young direct sales professional working with a consumer durables company. He’s 

schooled in Meerut, is a graduate, and has been working in Delhi for the last 4 years. He has a 

demanding job, but that doesn’t stop him from catching up with friends for some fun every other 

day. 

Cell phones, which he frequently upgrades, have become his primary accessory. He’s changed 4-5 of 

them in the last two years. He currently touts an unbranded smart phone, and his next target is a 

‘touch-screen’ model. 

Vikrant surfs the internet for fun. He does it from his home on weekends and late evenings or from 

his office once in a while. When he’s surfing, he either connects with his friends on Orkut (now on 

Facebook as well), or searches around on Google, and a few other sites, for some new cool stuff that 

he can talk about. Whenever the cricketing season is on, Vikrant makes it a point to visit relevant 

sites for info.  

As far as online shopping is concerned, he expects to be served unique and ‘new’ merchandise. He 

wary about using his credit card online, but is comfortable with a few trusted websites only.  

Persona 2: Well-off, upwardly-mobile young dad  

Name: Parvinder Saini 

Age: 34 

Parvinder has returned from the US about 2 years back, after working in the IT industry for 3 years. 

Although he wasn’t in a very senior position there, he’d managed to make a decent amount of 

money. He had an arranged marriage about 3 years back (his wife works in an MNC now) and today 

he has a one-year-old Son. He’s looking to start off on his own in a year or two. 

Parvinder has an active social circle in the metro he’s living in, and is quite conscious of his image 

and reputation in that circle. Thanks to his stint abroad, he’s well informed and is understood to 

have good taste in things like gadgets, drinks, cars, etc. 
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He’s very active on Facebook, and does a decent amount of researching online. He catches up on 

news and updates online, and uses his broadband connection at home to enjoy card games and 

videos online. 

He expects to be served high-quality, relevant and competitively priced merchandise online. His 

experience around online shopping in India has not been very encouraging till date, however, he still 

ends up browsing shopping sites every once in a while which have an interesting range of products 

and offerings. He’s quite well informed about online-purchasing and understands the risks involved. 

Triggers: 

Users come in to Indiatimes shopping with different mental models, for e.g.  

 To find value-for-money deals on unbranded mobiles or imported cameras, etc. 

 Driven by promotions done on the Indiatimes network or outside, about a certain deal/ 

product/ category. 

 To research & compare products like a new laptop, smartphone, digital camera, etc. They’re 

usually also keen to receive relevant deals on these. 

 To find out more about new and interesting products that have launched recently, or are in 

discussion at the moment 

 For occasion based gifting around Rakhi, Valentine’s, birthdays, etc. or to send flowers. 

 People initiated to the brand through our newspaper ads (Reader’s offers) also come online 

to scout for other interesting deals. 

 To follow-up on previously placed orders, items that were shortlisted by the user earlier, etc. 

 

Specifics for the design: 

1. The designs should contain a colored mock-up for the home page, one for the product detail 

page, and another one for the mobiles’ category page.  

2. The color theme should follow from the existing logo of Indiatimes Shopping as seen on the 

site 

3. The design is free to assume new content, different communication, different navigation 

structure, etc. 

Other considerations: 

1. The website should come across as a credible destination, which offers both high-quality 

products at competitive rates, as well as exclusive super-value deals  

2. It should be a light and fast-loading website. Ease of use and affability are very key 

ingredients 

3. It should encourage convenience-based and impulse-driven purchases for new users. 

Furthermore, multiple ways of merchandising offerings can create additional traction on the 

site 

4. Spaces need to be clearly set aside for promotions (banner ads, special-offers, etc.) and also 

for driving sign-ups/ subscription to our offers newsletter/ loyalty programs/ etc. 

 

http://shopping.indiatimes.com/
http://shopping.indiatimes.com/Mobile-Accessories/Mobile-Phones/Nokia-X3-Slider-Mobile-Phone/ctl/20375871/cat/960113/pid/4008045
http://shopping.indiatimes.com/Mobile-Accessories/Mobile-Phones/Nokia-X3-Slider-Mobile-Phone/ctl/20375871/cat/960113/pid/4008045
http://shopping.indiatimes.com/Mobile-Accessories/ctl/20375871
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About NDTV 

NDTV’s tryst with television began way back in 1988, when it produced a news and current affairs 

show ‘The World This Week’ for the Government-owned broadcaster Doordarshan. The show 

proved to be immensely popular, and NDTV established its image as a credible private news 

producer. It moved on to become the sole news content provider and producer for India’s first 24-

hour news channel, Star News. The company’s biggest milestone was established in 2003, when it 

launched two 24-hour news channels— NDTV 24x7 in English and NDTV India in Hindi—followed by 

a 24-hour business news channel NDTV Profit in 2005, which became a leading business news 

channel in a short period of time. 

In 2007, the company broke new ground, formulating a strategy to build a global business. NDTV 

Networks Plc., a subsidiary of NDTV was formed to seize opportunities in areas ‘beyond news’. The 

Company launched NDTV Imagine (for general entertainment), NDTV Good Times under NDTV 

Lifestyle Company (for lifestyle content), NDTV Convergence (triple play; to exploit the synergies 

between television, internet and mobile), NDTV Labs (to develop media software and technology for 

captive use), NGEN Media Services (outsourcing of media post-production services) as 50:50 joint 

venture with Genpact and Emerging Markets BV that has helped launch channels in Indonesia, 

Malaysia and the Middle East.  

 

Assignment 

It is your team's assignment to submit a proposal for an application built using Microsoft tools and 

technologies, which will present NDTV’s video content in a “lean-back” experience for the users.  

It should feature all of NDTV video content including 3 live TV channels with programme guide.  

The application should also showcase and allow search for over 50,000 videos that are in the NDTV’s 

online repository. The application should allow users to browse videos categorized via genres, views, 

ratings etc. 

The application should provide user various accessibility features like changing channels via 

keyboard, Windows Media Center remote and Apple Remote 

Your presentation will be evaluated based on five criteria:  

1) User experience,  

2) visual design,  

3) use of technology,  

4) scope of interactivity and  

5) social networking 

 

Potential Microsoft technologies, products, and/or tools 

Microsoft Silverlight; Microsoft® Photosynth™; Bing 

Challenge II: News & Entertainment 

Submit a proposal for an application built using Microsoft tools and technologies, which will 

present NDTV’s video content in 3 Live TV Channels in a “lean-back” experience for the users.  
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How to Enter 

How do you register for the Design Challenge? 

Your principal or employer may agree to participate in the Design Challenge by following the 
directions on the Design Challenge Site (www.msdesignchallenge.com) and completing all 
mandatory registration requirements. In conjunction with your agreement and potential 
participation and entry in the Design Challenge, please consider reviewing these rules, including the 
judging criteria, and time and travel commitments to participate if selected in the Championship 
Round. 

How to submit your Design Challenge Entry? 

1. Read the Brief  

Download and read the Challenge Brief document which will contain challenge briefs of IndiaTimes 
and NDTV. It will provide you with important information about the requirements of the website 
redesign; Personas; an overview of the site and profiles of their site users; and the required and 
suggested Microsoft technologies you are to include in your presentation. 

2. Put together your Presentation and Wireframe  

Put together your presentation after you read "What constitutes an eligible Design Challenge Entry" 
in Section 5 in the Official Rules. 

3. Fill out the online submission form and submit your Presentation and Wireframe via a URL or 

file upload. Deadline: April 14, 2010  

Before you enter your contact information and submit your entry, please read these Official Rules. 
The company contact, identified in the team registration process is the only person who can submit 
an entry. You must submit your presentation before the end of the Design Challenge Entry Period. 
Fill out the contact information form and provide your presentation file and wireframe in a zipped 
format using the Uploader or provide a URL linking to your Presentation which must be hosted as 
originally submitted until 11:59 PM IST on May 28, 2010. 

What constitutes an eligible Design Challenge Entry? 

To be eligible for judging in the Finalist and Championship Rounds Design Challenge Entries must be 
in English and meet the following requirements: 

Presentation:  

 Your presentation should highlight great innovative ideas, and solid recommendations, not 
internal resources and fancy presentation techniques. 

 Your presentation should directly address the needs outlined in the Challenge Brief. 
 Your presentation can consist of written explanations, screen grabs, design comps, site 

specs/maps, style guides, or anything else you feel will make a compelling statement 
regarding the future of the Website and integration of Microsoft technology. 

 Provide your presentation as a PPT, with a maximum slide/page count of 10 total slides. 

http://www.msdesignchallenge.com/rules
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 Your submission must be less than 10MB. 
 Design solution must include Microsoft Silverlight. 
 Submit your presentation file by using the PPT uploader or provide a URL linking to your 

Presentation and wireframe which must be hosted as originally submitted until 11:59 PM IST 
on May 28, 2010. 

Championship Round Only:  

For the ten winners of the Finalist Round competing in the Championship Round, the participants 
must prepare the prototype of the solution and a final presentation to be showcased in front of a 
live jury at Mumbai from May 26-27, 2010.  

Live Pitch:  

In general and subject to alternative or supplemental direction by Sponsor prior to the live pitch 
event at Mumbai on May 27-28, 2010, Design Challenge Entries will be presented by Participating 
teams in an approximately 8-minute presentation slot to a panel of judges (with approximately 5 
minutes for prior set up). The exact presentation schedule and order or presentation will be 
predetermined by Microsoft, IADAS and our participating sponsors IndiaTimes and NDTV. Each 
presenting team will select one or two "speaking" members to present their Design Challenge Entry, 
and minimally must have one dedicated team member that, in a non-speaking role, will focus on 
administering and managing the presentation from a Participant-supplied notebook computer. Each 
team will have access to internet connectively for their presentation. 

What other conditions are you are agreeing to by entering this Design Challenge? 

As a demonstration of their commitment to our sponsors NDTV and IndiaTimes, the winning 
company of the Championship Round will deliver the finalized prototype and solution strategy 
("Deliverables") building upon their Design Challenge Entry concept to them free of charge. 
Additionally, company will enter into a written agreement with the sponsors to convey all rights 
necessary for them to use the Deliverables. 

This is an excerpt of the requirements. Please see the Official Rules for complete details. 
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Prizes & Awards 

You have put in the hard work and now it’s time to get rewarded! The MS Webby awards brings you 
a platform to market yourself, be recognized for your creativity and earn new business from India’s 
leading web companies. Some of benefits of participation are as listed below: 

For All Participants  

 1 Entry Pass to the MS Webby Awards event in Mumbai on May 28 2010. 
 1 Entry Pass to the MS Webby Awards networking night at Mumbai. 
 1 Participant Certificate from Microsoft. 
 Downloadable button to mark “Participant in Microsoft Webby Web Design challenge”. 
 Marketing by Microsoft on MSDN, Expression India and other online properties. 
 Company Logo on Awards Website. 

For All Finalists (Ten for each problem brief)  

 Roundtable with CXO of NDTV and IndiaTimes. 
 3 Entry passes to the MS Webby Awards event in Mumbai on May 28 2010. 
 3 Entry passes to the MS Webby Awards networking night at Mumbai. 
 1 Finalist Certificate from Microsoft. 
 PR on Online Media properties. 
 Company Logo on Webbys Collateral to over 100,000 creative communities worldwide. 
 Marketing by Microsoft on MSDN, Expression India and other online properties. 
 Company Logo on Awards Website. 

2 Championship Winners (One per problem brief)  

Grand Prize (One (1)):  

The winning organization of the Championship Round will receive:  

 2 Lac INR in cash (paid by cheque) 

Note: Award will be paid after Participant delivers the Deliverables outlined in Section 11 (2.) of the OFFICAL RULES. 

 A VIP Pass for ONE to the 14th Annual Webby Awards Gala to be held June 14, 2010 in New 
York City, NY. 

 The Winning agency would also stand the chance to implement the solution for NDTV or 
IndiaTimes. 

Besides this you also stand to benefit from the following:  

 Roundtable with CXO of NDTV and IndiaTimes. 
 PR on National Newspapers. 
 Company Logo on Webbys 1 page colour hand-out to luminaries at Webbys Gala given to 

1500 attendees and declared as “Winner”. 
 4 Entry passes to the MS Webby Awards event in Mumbai on May 28 2010. 
 4 Entry passes to the MS Webby Awards networking night at Mumbai. 
 1 Winner Certificate from Microsoft. 
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 PR on Online Media properties. 
 Company Logo on Webbys Collateral to over 100,000 creative communities worldwide. 
 Marketing by Microsoft on MSDN, Expression India and other online properties. 
 Company Logo on Awards Website. 

Finalist and Winner Notification 

Finalist agencies will be notified on or before April 24, 2010. They need to travel to Mumbai on May 
26-27, 2010 where they will give a live presentation of their Design Challenge Entry before the Jury. 
The Grand Prize recipient of the Championship Round will be announced after the judging session 
during the awards night on May 28, 2010. 

If you are a potential winner, we may require you to sign an affidavit of eligibility, liability/publicity 
release and/or appropriate tax reporting form. If you do not sign and return these required forms 
within the time period listed on the winner notification message, we may disqualify you and select 
an alternate. 

This is an excerpt of the requirements. Please see the Official Rules for complete details. 
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Judging 

About the Panel of Judges 

A special panel of Executive Members of The International Academy of Digital Arts & Sciences 
(IADAS) along with executives from Microsoft, representatives from IndiaTimes and NDTV will 
determine the Finalists teams and Championship winner from the Design Challenge Entries. 

The decisions of the judges are final and binding. In the event of a tie between any eligible Design 
Challenge Entries, the tie will be broken by an additional judge who will then judge the tied Entries 
based on the judging criteria in the order listed above and determine rank order. 

The International Academy of Digital Arts and Sciences, the judging body of The Webby Awards, was 
founded in 1998 to help drive the creative, technical, and professional progress of the Internet and 
evolving forms of interactive media. 

The Academy is an intellectually diverse organization that includes 650+ members such as musicians 
Beck and David Bowie, Internet inventor Vint Cerf, political columnist Arianna Huffington, Martha 
Stewart, R/GA Founder and Chairman Robert Greenberg, Virgin Atlantic Chairman and Founder 
Richard Branson, Twitter Co-Founder Biz Stone, and The Weinstein Company Co-Founder Harvey 
Weinstein. Members also include writers and editors from publications such as The New York Times, 
Wired, Details, Fast Company, The Los Angeles Times, Vibe, and WallPaper.  

Judging Criteria 

The panel of judges will identify the highest ranked Design Challenge Entries in the Finalist Round 
and shall select ten winners to compete in the Championship Round (which will, subject to 
verification, receive the Finalist Prize). The judges will identify the highest ranked Design Challenge 
Entry in the Championship Round and shall select one winner (which will, subject to verification, 
receive the Grand Prize). 

The judging criteria will be based upon the following criteria: 

1. Content and Communication Plan (20 Points) 

Content is the information to be provided on the site. It is not just text, but music, sound, animation, 
pictures, or video -- anything that communicates a sites' body of knowledge. Good content should 
be engaging, relevant, and appropriate for the audience. It has a voice, a point of view. Your 
presentation should address how the Website will use content to achieve its' goals. 

Things to keep in mind:  

 The new Website homepage answers the question, "What is this place?" 
 The content will be organized and easy to read. 
 Each page has a clear and distinct purpose. 
 The most useful and relevant content will be easy to find and use. 
 The site will use a tone of voice that is appropriate to the audience and the brand. 
 Pages have clear headlines and headings. 
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2. Structure and Navigation (20 Points) 

Structure and navigation refers to the framework of a site, the organization of content, the 
prioritization of information, and the method in which you move through the site. Good structure 
and navigation is consistent, intuitive and transparent, allowing you to form a mental model of the 
information provided, where to find things, and what to expect when you click. Excellent navigation 
gets you where you want to go quickly and offers easy access to the breadth and depth of the site's 
content. 

Things to keep in mind:  

 A consistent, reliable navigation system. 
 Links and navigation will provide flow. 
 The design concept has an effective and consistent layout across all pages. 
 There is a logical order to page components. 
 Users will know where they are at all times. 

3. Visual Design (20 Points) 

Visual design is the appearance of the site. It's more than just a pretty homepage and it doesn't have 
to be cutting edge or trendy. Good visual design is high quality, appropriate, and relevant for the 
audience and the message it supports. It communicates a visual experience and may even take your 
breath away. 

Things to keep in mind:  

 Consistent use of colors, shapes, patterns, layouts, and font styles. 
 Design of a distinct and unique visual theme. 
 Contrast is used effectively. 
 Imagery is used to add value to the message. 

4. Integration of Microsoft Technology (20 Points) 

Your presentation must showcase creative and compelling use of Microsoft Silverlight, and 
potentially other Microsoft tools and technologies to address the Design Challenge Brief. 

Things to keep in mind:  

 Your presentation should highlight and call out some of the Microsoft's tools and 
technologies that were or would be used within the solution you propose as part of your 
Design Challenge Entry. 

 Integration of third-party social media APIs such as LinkedIn, Facebook, Twitter and 
Windows Live. 

5. Scope of Interactivity (20 Points)  

Good interactivity is more than a rollover or choosing what to click on next; it allows you, as a user, 
to give and receive. It insists that you participate, not spectate. Consider how Microsoft technologies 
will make the input/output of visitors effective - as in searches, chat areas, e-commerce peer-to-peer 
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applications and real-time feedback. Interactive elements and the technology that enables it are 
what separate the Web from other media. 

Things to keep in mind:  

 Interactivity should require an ease of use on the part of the user. 
 Keep the use of plug-ins in mind. If a user is required to install software, does that reduce 

chances they will return to the site? 
 Consider the way a user interacts with the web via offline, desktop or mobile Microsoft 

technologies. 

This is an excerpt of the requirements. Please see the Official Rules for complete details. 
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Official Rules 

Microsoft Corporation India Pvt. Ltd. 

The “Web Excellence Awards 2010” Design Challenge: OFFICIAL RULES  

(Last updated March 11, 2010) 

 

COMMON TERMS USED IN THESE RULES:  

These are the official rules that govern how the “The Web Excellence Awards 2010” Design 
Challenge will operate. The participation opportunities and elements of the skill-based contest 
promotion will collectively be referred to throughout the rest of these rules as the "Design 
Challenge". 

In these rules, "we" "our" and "us" refer to Microsoft Corporation or "Microsoft", the "Sponsor" of 
the Design Challenge. "You" "yourself" "I" "me" "my" or "Participant" refers to an eligible company 
consenting to participate in the Design Challenge and comprised of a team of at least two eligible 
individuals. 

1. Design Challenge Description:  

The object of this Design Challenge is for teams of professionals to create the best web design 
solution for the IndiaTimes website and the NDTV website as given in the problem brief. This Design 
Challenge consists of two rounds, a "Finalist Round" and a "Championship Round". In the Finalist 
Round the Participants will create and submit a design solution that solves for the needs outlined in 
the "Design Challenge Brief". Ten Participating teams will be selected to participate in the Finalists 
Round for each of the challenge briefs and present their design solution in a live pitch in the 
Championship Round. The design solution and the live pitch together are the "Design Challenge 
Entry". One overall winning Design Challenge Entry will be selected in the Championship Round. 
Design Challenge prizes and their values, and the Design Challenge judging criteria, are described 
below. 

2. What are the start and end dates of the Design Challenge?  

The Design Challenge begins at 12:00 AM Indian Standard Time ("IST") on March 15, 2010 and ends 
at 11:59 PM PT on May 28, 2010. The Finalist Round begins 12:00 AM IST on March 15, 2010 and 
ends at 11:59 PM ISTT on April 14, 2010 (the "Design Challenge Entry Period"). The Championship 
Round is held in Mumbai from May 27-28, 2010 and ends at the conclusion of the last Design 
Challenge Entry presentation but shall be no later than 11:59 PM PT March 28, 2010. 

3. Who can participate in the Design Challenge?  

 You are eligible to participate in the Design Challenge if you meet the following requirements:  

 You are a legal resident of India; and 
 You are at least 18 years of age or older; and 

http://www.msdesignchallenge.com/challenge
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 You are an employee of an organization for which your participation and representing your 
organization is approved by your employer/principal; and 

 You are NOT  an employee of Microsoft Corporation or an employee of a Microsoft 
subsidiary; and 

 You are NOT involved in any part of the administration and execution of this Design 
Challenge; and 

 You are NOT an immediate family (parent, sibling, spouse, child) or household member of a 
Microsoft employee, an employee of a Microsoft subsidiary, or a person involved in any part 
of the administration and execution of this Design Challenge; and 

 Your team is an eligible company consenting to participate in the Design Challenge and 
includes at least two eligible individuals collaborating on the team; and 

 Your company is legally domiciled in India; and 
 Your company provides professional business services including web design. 

This Design Challenge is void outside of the geographic area described above and wherever else 
prohibited by law or by employer policy. 

4. How do you register for the Design Challenge?  

Your principal or employer may agree to participate in the Design Challenge by following the 
directions on the Design Challenge Site (www.msdesignchallenge.com) and completing all 
mandatory registration requirements. In conjunction with your agreement and potential 
participation and entry in the Design Challenge, please consider reviewing these rules, including the 
judging criteria, and time and travel commitments to participate if selected in the Championship 
Round. 

5. What constitutes an eligible Design Challenge Entry?  

To be eligible for judging in the Finalist and Championship Rounds Design Challenge Entries must be 
in English and meet the following requirements: 

Presentation & Wireframe:  

 Your presentation should highlight great innovative ideas, and solid recommendations, not 
internal resources and fancy presentation techniques. 

 Your presentation should directly address the needs outlined in the Challenge Brief. 
 Your presentation can consist of written explanations, screen grabs, design comps, site 

specs/maps, style guides, or anything else you feel will make a compelling statement 
regarding the future of the Website and integration of Microsoft technology. 

 Provide your presentation as a PPT, with a maximum slide/page count of 10 total slides. 
 Your PPT submission must be less than 10MB. 
 Your wireframe can be in HTML format, doc format or PPT format. 
 Design solution must include required Microsoft Silverlight and other suitable Microsoft 

technologies. 
 Submit your presentation file and wireframes by using the uploader or provide a URL linking 

to it which must be hosted as originally submitted until 11:59 PM PT on May 28, 2010. 

Championship Round Only: For the ten winners of the Finalist Round competing in the 

Championship Round.  

http://www.msdesignchallenge.com/
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 Live Pitch: In general and subject to alternative or supplemental direction by Sponsor prior 
to the live pitch event at Web Excellence Awards 2010, Design Challenge Entries will be 
presented by Participating teams in an approximately 8-minute presentation slot to a panel 
of judges (with approximately 5 minutes for prior set up). The exact presentation schedule 
and order or presentation will be predetermined by Microsoft, IADAS and the sponsors – 
NDTV and IndiaTimes. Each presenting team will select one or two "speaking" members to 
present their Design Challenge Entry, and minimally must have one dedicated team member 
that, in a non-speaking role, will focus on administering and managing the presentation from 
a Participant-supplied notebook computer. Each team will have access to internet 
connectively for their presentation. 

In addition:  

 Your Challenge Entry may not contain/use any personally identifiable information other than 
a first name; and 

 You must have obtained any and all consents, approvals or licenses required for you to 
submit your Challenge Entry; and 

 Your Challenge Entry must not otherwise violate the rights of any other person or other 
company by using their trademarks, music, logos, names or images without their express 
written consent; and 

 Participants may leverage conceptual work from other projects, but should not leverage any 
code or design assets; 

 Design Challenge Entries may not contain under any circumstances, as determined by 
Microsoft, any content that is sexually explicit, unnecessarily violent or derogatory of any 
ethnic, racial, gender, religious, professional or age group; profane or pornographic; or 
copyrighted materials owned by others without their permission; and 

 Participants must follow all supplemental and additional directions and specifications for 
Design Challenge participation communicated to accepting Participants either in advance of 
or during a Finalist Round or the Championship Round. 

By entering this Design Challenge, you agree to, and hereby release and hold harmless Microsoft, its 
parent company, affiliates, subsidiaries, and advertising or promotion agencies, and anyone working 
directly or indirectly on this program, product and promotion, and all of their respective officers, 
directors, employees and representatives from any and all liability or any injuries, loss or damage of 
any kind arising from or in connection with this Design Challenge or acceptance and use of any prize. 

6. How will my Design Challenge Entry be potentially used?  

 Your Design Challenge Entry may be used for any of the following purposes: 

 use, review, assess, test and otherwise analyse your Design Challenge Entry and all its 
content in connection with the Design Challenge; and 

 feature your Design Challenge Entry and all its content in connection with the judging, 
voting, communication and advertising of this Design Challenge in all media (now known or 
later developed); and 

 give complete access to your entries to the participating sponsors for the respective problem 
briefs; and 

 feature your Design Challenge Entry and all its content in connection with promotions in all 
media (now known or later developed); and 

 may be posted on a website selected by us for viewing by visitors to that website, including 
but not limited to www.msdesignchallenge.com. 

http://www.msdesignchallenge.com/
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We are not responsible for any unauthorized use of your Design Challenge Entry. While we reserve 
these rights, we are not obligated to use your Design Challenge Entry for any purpose, even if it has 
been selected as a winning Design Challenge Entry.  

7. How to submit your Design Challenge Entry?  

A. Read the Brief 

Download and read the Challenge Brief. It will provide you with important information about the 

requirements of the website redesign for each of the problem briefs. 

B. Put together your Presentation and Wireframe 

Put together your presentation after you read "What constitutes an eligible Design Challenge Entry" 

in Section 5 above. 

C. Fill out the online submission form and submit your Presentation and Wireframe via a URL or 

file upload 

Before you enter your contact information and submit your entry, please read these Official Rules. 

The company contact, identified in the team registration process is the only person who can submit 

an entry. You must submit your presentation and Wireframe before the end of the Design Challenge 

Entry Period. Fill out the contact information form and provide your presentation file using the 

Uploader or provide a URL linking it which must be hosted as originally submitted until 11:59 PM PT 

on May 28, 2010.  

We will disqualify any Design Challenge Entries that we receive from you that we reasonably suspect 
or believe are out of compliance with the Design Challenge Entry requirements described in these 
rules, including without limitation containing obscene language or other material and unauthorized 
intellectual property. 

If you not want to grant us the rights to your Design Challenge Entry herein, please do not enter this 
Design Challenge. 

We are not responsible for entries that we do not receive for any reason, or for entries that we 
receive but are not decipherable for any reason. 

We will automatically disqualify:  

 Any incomplete or illegible entry. 

8. How will Design Challenge Entries for the Finalist and Championship 

Rounds of the Design Challenge be judged?  

About the Panel of Judges 

A special panel of Executive Members of The International Academy of Digital Arts & Sciences 
(IADAS) along with executives from Microsoft and from our sponsors IndiaTimes and NDTV will 
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determine the ten Finalists teams for each brief and Championship winner from the Design 
Challenge Entries for each brief. 

The decisions of the judges are final and binding. In the event of a tie between any eligible Design 
Challenge Entries, the tie will be broken by an additional judge who will then judge the tied Entries 
based on the judging criteria in the order listed above and determine rank order. 

Judging Criteria 

The panel of judges will identify the highest ranked Design Challenge Entries in the Finalist Round 
and shall select ten winners to compete in the Championship Round (which will, subject to 
verification, receive the Finalist Prize). The judges will identify the highest ranked Design Challenge 
Entry in the Championship Round and shall select one winner (which will, subject to verification, 
receive the Grand Prize). 

The judging criteria will be based upon the following criteria  

1. Content and Communication Plan (20 Points) 
2. Structure and Navigation (20 Points) 

3. Visual Design (20 Points) 
4.  Integration of Microsoft Technology (20 Points)  
5. Scope of Interactivity (20 Points)  

For details on the above, please refer to Page 10 of this document. 

9. What are the Finalist and Grand Prizes for the Design Challenge?  

For All Finalists (Ten for each problem brief) 

 Roundtable with CXO of NDTV and IndiaTimes. 
 3 Entry passes to the MS Webby Awards event in Mumbai on May 28 2010. 
 3 Entry passes to the MS Webby Awards networking night at Mumbai. 
 1 Finalist Certificate from Microsoft. 
 PR on Online Media properties. 
 Company Logo on Webbys Collateral to over 100,000 creative community worldwide. 
 Marketing by Microsoft on MSDN, Expression India and other online properties. 
 Company Logo on Awards Website. 

2 Championship Winners (One per problem brief) 

Grand Prize (One (1)):  

The winning organization of the Championship Round will receive the following for a given problem 
brief. Please note that the same organization cannot be declared the winner in both the problem 
briefs hence apply your best efforts to one of the problem briefs. However you are free to 
participate in both the problem briefs. 

 2Lac INR in cash (paid by check) 

Note: Award will be paid after Participant delivers the Deliverables outlined in Section 11 (2.) of the OFFICAL RULES. 
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 A VIP Pass for ONE to the 14th Annual Webby Awards Gala to be held June 14, 2010 in New 
York City, NY. 

 The Winning agency would also stand the chance to implement the solution for NDTV or 
IndiaTimes. 

Besides this you also stand to benefit from the following: 

 Roundtable with CXO of NDTV and IndiaTimes. 
 PR on National Newspapers. 
 Company Logo on Webbys 1 page colour hand-out to luminaries at Webbys Gala given to 

1500 attendees and declared as “Winner”. 
 4 Entry passes to the MS Webby Awards event in Mumbai on May 28 2010. 
 4 Entry passes to the MS Webby Awards networking night at Mumbai. 
 1 Winner Certificate from Microsoft. 
 PR on Online Media properties. 
 Company Logo on Webbys Collateral to over 100,000 creative communities worldwide. 
 Marketing by Microsoft on MSDN, Expression India and other online properties. 
 Company Logo on Awards Website. 

The decisions of Microsoft are final and binding in all matters relating to this Design Challenge 
competition. All prizes will be awarded to the principal of winning Participating Company identified 
in the team registration process. Principal is solely responsible for prize distribution. If for any reason 
the advertised prize consideration is unavailable, we reserve the right to substitute a prize of equal 
or greater value. Taxes, if any, are the sole responsibility of Participants receiving Design Challenge 
prizes, and an authorized representative will be required to complete and return an affidavit of 
eligibility / liability / publicity release before any prizes are awarded, as may be applicable, 
determined and specified by Sponsor in its discretion. Microsoft is not responsible for any liability, 
cost or injury incurred by Participants and/or arising out of or in connection with the Design 
Challenge, including, without limitation, equipment, software, network or systems that fail, have 
viruses or other problems, are breached or that cause injury or damage to participants or their 
property. 

10. How will you know if you’re a winner?  

Refer to Section 8 (Page 16-17 of this document) to find out how the presentation and 

judging process works.  

Finalist agency will be notified on or before April 24, 2010. They need to travel to Mumbai for May 
27-28, 2010 where they will give a live presentation of their Design Challenge Entry before the Jury. 
The Grand Prize recipient of the Championship Round will be announced after the judging session 
during the awards night on May 28, 2010. 

If you are a potential winner, we may require you to sign an affidavit of eligibility, liability/publicity 
release and/or appropriate tax reporting form. If you do not sign and return these required forms 
within the time period listed on the winner notification message, we may disqualify you and select 
an alternate. 

11. What other conditions are you are agreeing to by entering this Design 
Challenge? 
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By entering this Design Challenge, you understand the following and agree: 

1. To abide by these rules; 
2. As a demonstration of their commitment to the participating sponsors IndiaTimes and NDTV, 

the winning company of the Championship Round will deliver the finalized prototypes and 
solution strategy ("Deliverables") building upon their Design Challenge Entry concept to 
IndiaTimes and NDTV free of charge for the respective problem briefs. Additionally, 
company will enter into a written agreement with NDTV and IndiaTimes to convey all rights 
necessary for BGCA to use the Deliverables; 

3. To the extent allowed by law, to release and hold harmless Microsoft Corporation, The 
International Academy of Digital Arts & Sciences (IADAS), IndiaTimes, NDTV and partners, 
any prize providers and their respective parents, subsidiaries, affiliates, employees and 
agents from any and all liability or any injury, loss or damage of any kind arising from or in 
connection with this Design Challenge or any prize won; 

4. That Microsoft’s decisions will be final and binding on all matters related to this Design 
Challenge; 

5. This Design Challenge will be governed by the laws of the India, and you consent to the 
exclusive jurisdiction of courts within India (state of Delhi) for any disputes arising out of this 
Design Challenge; 

6. Participants retain all rights associated with the intellectual property they developed for the 
Design Challenge, but by taking part in the Design Challenge:  

o Participant provides Microsoft the rights to publish all aspects of the Design 
Challenge Entry from the date submitted until 18 months thereafter. All published 
solutions will receive attribution by individual and organizational Participants; 

o Participant grants Microsoft the right of first refusal for the commercial use of any IP 
created as a result of this competition; 

o Participant agrees to provide NDTV and IndiaTimes with all necessary rights to 
perpetually use all or a portion of the intellectual property developed for the Design 
Challenge, whether or not the Design Challenge Entry is selected as the winner or 
not. 

7. Participant agrees to sign any necessary documentation that may be required for us and our 
designees to make use of the rights granted herein; and 

8. Participant understands that you will not receive any compensation or credit for use of your 
Design Challenge Entry, other than what is described in these rules. 

12. What if something unexpected happens and the Design Challenge can’t 

run as planned?  

If someone cheats, or a virus, bug, catastrophic event, or any other unforeseen or unexpected event 
that cannot be reasonably anticipated or controlled, (also referred to as force majeure) affects the 
fairness and / or integrity of this Design Challenge, we reserve the right to cancel, change or suspend 
this Design Challenge, or any element thereof. This right is reserved whether the event is due to 
human or technical error. If a solution cannot be found to restore the integrity of the Design 
Challenge, we reserve the right to select winners from among all eligible entries received before we 
had to cancel, change or suspend the Design Challenge. 

Computer "hacking" is a crime. If you attempt to compromise the integrity or the legitimate 
operation of this Design Challenge by hacking or by cheating or committing fraud in ANY way, we 
may seek damages from you to the fullest extent permitted by law. Further, we may ban you from 
participating in any of our future promotions, so please play fairly. 
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13. How can you find out who won?  

We will post the names of winners who received a prize at www.msdesignchallenge.com. This list 
will remain posted one month after May 28, 2010. 

14. Who is sponsoring and administering this Design Challenge? 

 Microsoft Corporation India Pvt Ltd is the sponsor of this Design Challenge. 

Microsoft Corporation India Pvt. Ltd. 

F-40, NDSE Part-1, New Delhi 110 049 

 The Webby Awards-Recognition Media LLC is the administrator of the Design Challenge. 

The Webby Awards-Recognition Media LLC 

1212 Bath Avenue, Suite 301 

Ashland, KY 41101 

 Times Internet Limited and NDTV are the beneficiaries of the winning Design Challenge 
Entry. 

Times Internet Limited 

7, Bahadur Shah Zafar Marg, New Delhi, 110002 

NDTV Convergence Ltd. 

207, Okhla Idustrial Estate,Phase - III 

New Delhi, 110020 

 International Academy of Digital Arts & Sciences (IADAS) is included in the official judging 
body of this Design Challenge. 

International Academy of Digital Arts & Sciences 

19 W. 21st Street, Suite 602 

New York, NY 10010 

 Salient6 is the developer of www.msdesignchallenge.com 

Salient6 

11661 SE First Street, Suite 206 

Bellevue, WA 98005 

 

 

http://www.msdesignchallenge.com/

